


AboutBuilding Bridges
The Building Bridges Foundation is a not-for-profit organization established in the 
Netherlands. The mission is to foster youth-led solutions from the grassroots in order to 
contribute towards the effective implementation of the Sustainable Development Goals.

The first project of the Building Bridges Foundation included a cycle tour from Amsterdam to 
Cape Townto bring the voice of young people from all walks of life to the United Nations. 
More importantly, a youth network that covers three continents and twenty-one countries 
was created and will now be actively involved in the implementation of the Sustainable 
Development Goals.

The project reached out to over 15 million people online, was discussed in the UN Security 
Council and broadcasted on national TV in more than eight countries. Key to the first project, 
and the Building Bridges Foundation in general, is the multi- stakeholder approach that brings 
together youth organisationsΣ ƎƻǾŜǊƴƳŜƴǘǎΣ bDhΩǎΣ ¦b ŜƴǘƛǘƛŜǎΣ ƳŜŘƛŀ ŀƴŘ ǘƘŜ ǇǊƛǾŀǘŜ ǎŜŎǘƻǊΦ 
We believe that only by working together with all stakeholders, we can achieve a more just, 
sustainable and equal world in 2030.



AboutBuilding Bridges



Youthvoices



VIDEO Road to Nairobi Tanzania



The state of youth entrepreneurship in Southern and Eastern Africa as a 
solution for youth unemployment. Extra focus on the agricultural sector.
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Å197 million people unemployed globally in 2015

ÅUnderemployment, working poverty and poor job quality

ÅEvery year 12 million African youth enter the job market to compete 
for 3 million formal jobs

ÅIn Africa youth population rising rapidly

ÅYouth entrepreneurship argued to be sustainable partial solution to 
high unemployment rate and other social problems

Å60% of the youth consider becoming entrepreneurs 

Why care about African youth entrepreneurs?



ÅGrassroots approach

Å8 different countries

ÅBring their voices and experiences to the policy formulation table

Å328 survey respondents 

Å80 visits for intensive follow-up interviews between 1-3 hours. 

About this research



Surveyed youth entrepreneurs



Significance of youth entrepreneurs



Challenges faced by youth entrepreneurs


